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1. Features exist or will exist in your product. 
2. Use your content audit to determine if the feature is unique to you or not.
3. Use actual language from the research you’ve done to fill in Customer Pain Solved.
4. The benefits may also use voice-of-customer language. You may have multiple layers of benefits. 
5. You may wish to base the priority on how frequently a pain, need or benefit came up in your research. This priority can help you establish a messaging hierarchy.
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